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2008–2009 Corporate Members
The American Society of Hypertension, Inc. thanks these firms for their continued support. 

Abbott Laboratories

Boehringer Ingelheim Pharmaceuticals, Inc.

Daiichi Sankyo, Inc.

Forest Laboratories, Inc.

Gilead Sciences, Inc.

GlaxoSmithKline Pharmaceuticals

Merck & Co., Inc.

NiCox, SA

Novartis Pharmaceuticals Corporation

Pfizer, Inc.

Takeda Pharmaceuticals North America, Inc.

For information regarding Corporate Membership, please call the ASH Executive Office.

ASH Executive Offices
American Society of Hypertension, Inc. 
148 Madison Avenue, 5th Floor, New York, New York, 10016  
Telephone:	 212-696-9099 
Facsimile:	 212-696-0711 
Web Site: www.ash-us.org

Torry Mark Sansone 
Executive Director 
E-mail: tsansone@ash-us.org

Melissa Levine 
Associate Executive Director 
Scientific Meetings & Professional Affairs  
E-mail: mlevine@ash-us.org

Gilda Caputo-Hansen 
Director 
Meeting and Exhibit Services  
E-mail: gcaputo@ash-us.org 
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Welcome
The American Society of Hypertension, Inc. (ASH) is a professional Society of investigators and clinicians, focusing on translating 
and promoting current research in hypertension and vascular disease into effective treatment strategies for patients with 
hypertension and associated disorders. Cardiologists, nephrologists, endocrinologists, primary care physicians, physician assistants, 
nurse practitioners, pharmacists, patients and consumers are among its members. 

Each spring the Society hosts its Annual Scientifi c Meeting which serves as a scientifi c forum for these health care professionals 
to interact with fellow scientists and physicians from around the world to review and discuss issues relating to current treatment 
strategies hypertension and vascular health. Meeting highlights include: state-of-the-art lectures by renowned faculty; original 
oral and poster scientifi c abstract presentations; scientifi c sessions and workshops; debates; technical and scientifi c exhibits; and 
thought-provoking satellite symposia.

ASH would like to invite your company to become an Exhibitor at the Twenty-Fourth Annual Scientifi c Meeting and Exposition 
to be held at the San Francisco Marriott, Wednesday, May 6, 2009 to Saturday, May 9, 2009. As an exhibitor, your presence will 
enable ASH to ensure that this meeting is successful in bringing state-of-the-art information to its members and other national and 
international hypertension investigators and clinicians.    

ASH is also proud to present its second Hypertension Community Outreach Initiative in conjunction with the 2009 ASH Annual 
Scientifi c Meeting & Exposition, given the benefi ts to the local community with its inaugural Outreach Initiative at the 2008 
ASH Meeting in New Orleans. The Outreach will provide hypertension screening and education targeting local San Francisco 
underinsured and uninsured population segments. Once again ASH hopes to have a positive impact on patients at risk for 
hypertension and the local community at large.

We welcome you to be a signifi cant part of our Twenty-Fourth Annual Scientifi c Meeting and Exposition!!!

Twenty-Fourth Annual Scientifi c 
Meeting and Exposition

Meeting Dates: Wednesday, May 6, 2009 – Saturday, May 9, 2009
Exhibit Dates: Wednesday, May 6, 2009 – Friday, May 8, 2009

San Francisco Marriott • San Francisco, California
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Sponsorship Opportunities
You will create high visibility for your company at the 2009 ASH Annual Scientific Meeting and Exposition and throughout the year 
by sponsoring an event (high tea or exhibit hall luncheon), a “meeting essential” (lanyard, hotel key card, registrant bag), or an 
award (Distinguished Scientist Award, Young Scholars Award). Please take advantage of the many sponsorship opportunities ASH 
offers and increase your exposure at the meeting.

For more information, please contact the ASH office at 212-696-9099.

Advertising Opportunities
All exhibiting firms have the opportunity to further their exposure by taking advantage of display advertising in the ASH TIMES, 
Doctor’s Bags, and the Session and Symposia Planner. These publications are distributed to registrants on-site. 

Partnership Opportunities
In 2008, ASH launched the inaugural ASH Hypertension Community Outreach Initiative in New Orleans, LA. 

We are proud to present our San Francisco Community Outreach Initiative in conjunction with the 2009 ASH Annual Scientific 
Meeting and Exposition in anticipation that you will partner with us to continue this worthy program. 

Similar to the first ASH Hypertension Community Outreach Initiative in New Orleans, the 2009 Initiative will be a multi-faceted 
patient education activity designed specifically for San Francisco and its community challenges. From child, to adolescent, to 
senior citizen, the initiative will reach and teach those in the neighborhoods of San Francisco who are in need, and who are 
affected by the ramifications of high blood pressure. Utilizing a culturally relevant approach and the expertise and contributions of 
local professionals, government officials, and organizations, the Initiative will be comprised of several components, each of which 
will serve to educate and positively impact the lifestyle factors and overall health of residents and visitors.

San Francisco Outreach Initiative Proposed Events 
	 •	 Hypertension Health Festival — The Partner-In-Care Health Check Fair:  

“Controlling your blood pressure is a check away” is the theme to this fun and informative outdoor festival providing local resi-
dents and tourists health screening for blood pressure, cholesterol and sugar. Fresh fruits and vegetables, tee-shirts, pedom-
eters, home blood pressure units, jump ropes, and information on healthy eating and exercise will be distributed.

	 •	 Satellite Blood Pressure Stations:  
Nurses and medical professionals will take blood pressure and provide information regarding hypertension, diet, and exercise, 
throughout neighborhoods in San Francisco and Oakland.

	 •	 In Service Clinic Visits:  
ASH Hypertension Specialists will meet with medical professionals at clinics in the San Francisco Bay Area to provide effective 
strategies focused specifically on hypertensive patients whose blood pressure is difficult-to-control.

	 •	 In Service Homeless Shelter Visits:  
Nurses and medical professionals will provide blood pressure screening for shelter clients, along with referral information. 

This is your opportunity to help ASH in its contribution to the community. 

For more information, please contact Gilda Caputo-Hansen at the ASH office 212-696-9099 or email outreach@ash-us.org.
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Exhibiting Benefits
	 •	 Building an excellent high level of visibility for your company by marketing to physicians and hypertension professionals who 

travel to our annual meeting from national and international locations all over the globe. 

	 •	 Expanding your prospect base and strengthening existing relationships with healthcare providers who are gathered together 
for the distinct purpose of learning, and finding new products.

	 •	 Introducing your new products and services to these influential decision makers, demonstrating products, interacting with 
people individually, and addressing specific needs and requirements.

	 •	 Generating new sales and leads with customers who will make decisions based upon the knowledge they acquire in person. 

	 •	 Realizing a significant return on your investment with access to a core group of medical professionals meeting specifically to 
acquire new ideas.

Exhibitor Services Offered by ASH
Dedicated Exhibit Hours
The Meeting agenda is designed to include dedicated time for attendees to visit the Exhibit Hall and Scientific Posters.

A Welcome Reception will be held in the Exhibit Hall on the first evening of the ASH program.

Exhibit Schedule At-A-Glance
Monday, May 4, 2009	 8:00 am	 –	 6:00 pm	E xhibit Installation (General Contractor)

Tuesday, May 5, 2009	 8:00 am	 –	 6:00 pm	E xhibit Installation – Move-In

Wednesday, May 6, 2009	 3:00 pm	 –	 7:00 pm	E xhibit Hall Opens 
	 5:00 pm	 –	 7:00 pm	 Welcome Cocktail Reception

Thursday, May 7, 2009*	 10:00 am	 –	 1:15 pm	E xhibit Hall Hours 
		  & 
	 3:30 pm	 –	 5:00 pm	 (lunch and high tea hours TBD)

Friday, May 8, 2009*	 10:00 am	 –	 1:45 pm	E xhibit Hall Hours 
		  & 
	 3:30 pm	 –	 4:30 pm	 (lunch and high tea hours TBD) 
			   4:30 pm	E xhibit Hall Closes – Move-Out

* Hours as of press time.

Exhibitor Manual
You will receive your Exhibitor manual in CD-Rom format from Metropolitan Exposition once ASH has received your signed 
contract. The manual includes rules and regulations, booth construction guidelines, and vendor contact information. 

Location
San Francisco Marriott 
55 Fourth Street 
San Francisco, CA 94103
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Exhibit Fees
Floor plans for all booths 400 square feet and larger must be submitted by April 15, 2009 to Metropolitan Exposition ASH Expo 
Show for final approval (fax: 201-964-1811).

10’ x 10’ In Line Booth	 100 sq ft	 $ 3,300
10’ x 20’ In Line Booth	 200 sq ft	 $ 6,600
10’ x 30‘ Island Booth	 300 sq ft	 $ 9,900
20’ x 20’ Island Booth 	 400 sq ft	 $15,400
20’ x 30’ Island Booth 	 600 sq ft	 $23,100
20’ x 40’ Island Booth 	 800 sq ft	 $30,800

Height Restriction
ALL BOOTHS ARE LIMITED TO AN 8 FOOT HEIGHT RESTRICTION PER THE SAN FRANCISCO MARRIOTT.

Your Exhibit Fee Includes:
	 •	 Booth Space (8’ high backdrop and 3’ high dividers)

	 •	 7” x 44” two line identification sign

	 •	 Pre and post-show registration lists

	 •	 Complete listing in the Program Book including description of products and services

	 •	 A listing in and the opportunity to advertise in the ASH Program Book, The ASH Times (The Official Daily Newspaper), and  
the Session & Symposia Planner

	 •	 24-hour security service

	 •	 Complimentary badges to the exhibit hall

Subletting Space Policy
No exhibitor may assign, sublet the whole or any part of the space allotted, or exhibit any goods other than manufactured or 
handled by the exhibitor in the regular course of their business, or permit the solicitation of business by others within their  
allocated space.

Reserving Space
The application for exhibit space must be completed in its entirety and must be accompanied with a check for 50% of the total 
cost of the booth space. The balance due must be received no later than March 6, 2009 (60 days before move-in). 

To reserve space, complete and mail the enclosed application form with your deposit to:  
American Society of Hypertension, Inc. 
148 Madison Ave, 5th Floor 
New York, New York 10016 
Attention: Exhibit Manager

Checks should be made payable to the American Society of Hypertension, Inc. 
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Space Assignment
Priority Point System
A priority point system is used for assigning booth locations. Priority points are assigned based on exhibitor’s participation since 
January 1, 1989. Points indicated are as of press time. We have combined points for firms that have been involved in mergers or 
acquisitions. 

Corporate Members receive two (2) points for each year their membership was renewed. Exhibiting firms will receive two (2) 
points for each year that they exhibited and one (1) point for each 100 square feet or part thereof rented each year. Exhibiting 
firms who have exhibited each of the past five (5) years also received a ten (10) point bonus.

We will begin assigning exhibit space on January 6, 2009. Priority in space assignment is based on the following:

	 A.	 The order in which the applications are postmarked or date received via facsimile;
	 B.	C ompanies with the higher number of Priority Points are given priority booth assignments
	 C.	 Availability of the space requested
	 D.	 Amount of space required
	 E.	 The special needs of the exhibitor

Facsimile reservations will only be accepted if accompanied by a purchase order or check requisition for the appropriate deposit. 
Reservations by facsimile not accompanied by purchase order/check request will be considered tentative and held for ten working 
days. The application and deposit must be received within this time or the reservation will be released. We regret that we do not 
accept telephone reservations for booth space. If your preferred space is not available, the American Society of Hypertension, Inc. 
will contact you to discuss alternatives. Exhibit management reserves the right to relocate or reassign booth space at any time for 
the overall benefit of the meeting.
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Exhibitor’s Priority Point Schedule*
Kent Scientific Corporation ....................................................................  9

King Pharmaceuticals .........................................................................  176

Kos Pharmaceuticals ................................................................................. 3

Lippincott Williams & Wilkins .............................................................  48

Mantha Med., Inc. .....................................................................................  3

Medpace ....................................................................................................... 3

Medpage Today LLC .................................................................................  3

Merck & Co. ............................................................................................  169

Microlife, USA ..........................................................................................  20

Micro Medical Ltd. .....................................................................................  3

Myogen .......................................................................................................... 3

National Heart, Lung & Blood Institute ...........................................  12

National Kidney Foundation, Inc. ......................................................  27

Nature Publishing Group ......................................................................  15

NicOx, SA .....................................................................................................  8

Novartis Pharmaceuticals Corporation .........................................  244

Omron Healthcare, Inc. ........................................................................ 73

PDL BioPharma............................................................................................ 3

Pfizer Inc. ................................................................................................. 506

Pulse Metric Inc. ...................................................................................... 25

Puritan Bennett / Tyco Healthcare .....................................................  4

Reliant Pharmaceuticals, LLC ..............................................................  12

RESPARATE ................................................................................................ 26

Resperonics Inc. ........................................................................................  6

Sanofi Aventis ........................................................................................ 260

Sciele Pharma .............................................................................................. 3

Solvay Pharmaceuticals, Inc. ............................................................... 25

Spacelabs Medical .................................................................................  111

Stockton Press ..........................................................................................  12

Suntech Medical Instruments .............................................................. 21

Theheart.org / Conceptis Technologies Inc. ....................................  9

Tiba Medical, Inc. .......................................................................................  9

Today in Cardiology/Slack Inc. ............................................................ 21

UNIMED, a Solvay Pharmaceuticals, Inc. Company......................  9

VSM MedTech Ltd. ....................................................................................  9

W.A. Baum Company, Inc. ...................................................................  67

Welch Allyn, Inc. ..........................................................................................  7

Wellness Monitoring, Inc. .......................................................................  9

Wiley Communications .........................................................................  24

A & D Medical ..........................................................................................  33

Abbott Laboratories .............................................................................. 142

Aprex Corporation .....................................................................................  6

AstraZeneca ............................................................................................ 215

AtCor Medical ..........................................................................................  68

Bayer Corporation, Pharmaceutical Division ................................. 54

Bertek Pharmaceuticals Inc. ..................................................................  9

Biomate Corporation ................................................................................ 3

Biomedical Systems ............................................................................... 25

Biovail Pharmaceuticals Inc. ................................................................. 17

Boehringer Ingelheim Pharmaceuticals, Inc. ...............................  147

Bristol‑Myers Squibb ...........................................................................  222

CardioDynamics International Corp ................................................. 55

Cardiology Quarterly ................................................................................. 3

Cardiology Special Edition ..................................................................  34

Casmed ......................................................................................................... 3

CVRx ..............................................................................................................  6

Cybernius Medical Ltd .............................................................................. 3

Daiichi Sankyo, Inc. ................................................................................. 85

Daxor Corporation ....................................................................................  6

Data Sciences International.................................................................. 18

Diadexus, Inc. .............................................................................................. 3

DiaSorin ......................................................................................................... 3

Dimensional Healthcare, Inc. ................................................................  9

Elsevier Science, Inc. .............................................................................. 63

Forest Pharmaceuticals, Inc. ................................................................ 24

GlaxoSmithKline .....................................................................................  113

Hamar Medical Ltd. ................................................................................... 3

Hatteras Instruments Inc. .......................................................................  6

Hemocue, A Quest Diagnostics Company ....................................... 3

Hesperion VS Inc. ...................................................................................... 3

Homedics .....................................................................................................  8

Humana Press Inc. .................................................................................. 18

Hypertension Diagnostics Inc. ........................................................... 33

INTEGREX .....................................................................................................  9

INTEGRIUM, LLC ...................................................................................... 18

International Society of Hypertension .............................................. 21

International Society on Hypertension in Blacks ........................ 55

Itmar Medical Ltd. .....................................................................................  4

*	Priority points are assigned based on exhibitor’s participation since January 1, 1989. Points indicated above are as of press time. We have combined points for 

firms that have been involved in mergers or acquisitions. For a complete explanation of the calculation of points, please see page 7.
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Firm: __________________________________________________________________________

Street: _________________________________________________________________________

City: _________________________________ 	 State: _ ________________________________

Zip/Postal Code:_ ______________________ 	C ountry: _______________________________

Telephone: ____________________________ 	 FAX: ___________________________________

E-Mail: ________________________________________________________________________

Submitted by: __________________________________________________________________

Title: __________________________________________________________________________

Signature: ______________________________________________________________________

NOTE: Please direct further correspondence to:_______________________________________

______________________________________________________________________________

______________________________________________________________________________

You are hereby authorized to reserve space for our use in the exposition at the Twenty-
Fourth Annual Scientific Meeting and Exposition of the American Society of Hypertension, 
Inc. This application is made with the understanding that the applicant agrees to abide by 
all rules, requirements, restrictions, and regulations as set forth on the reverse side of this 
agreement or as may be designated by Exhibit Management and/or the Hotel or the City 
of San Francisco. Failure to abide by such rules and regulations will result in forfeiture of all 
moneys paid to Management under terms of this agreement.

	1.	 Total number of booths requested:	 _________

	2.	C hoices:	B ooth Number	B ooth Cost	B ooth Number	B ooth Cost

			   1. __________	 _________	 4. __________	 _________

			   2. __________	 _________	 5. __________	 _________

			   3. __________	 _________	 6. __________	 _________

Management reserves the right to rearrange the floor plan or relocate booths.

	3.	 Principal products to be displayed: ______________________________________________

	4.	C lose proximity to the following companies should be avoided:_ _____________________

		  _ __________________________________________________________________________

	5.	 All booths will be equipped with 89 backdrop and 39 side draperies. The basic rate 
includes guard security, daily cleaning of aisles, a 70 x 440 identification sign, exhibitor 
badges, pre and post-show registration lists, discounted advertising rates and listing in the 
ASH Program Book, ASH Times, and Session & Symposia Planner.

FEES: We enclose with this application our deposit of 50% of the total booth cost, and agree 
to pay the balance of the cost of the space assigned to us not later than March 6, 2009. 
Cancellations must be submitted in writing to the American Society of Hypertension, Inc. 
The date the cancellation letter is received by the American Society of Hypertension, Inc. will 
be considered the official date of cancellation. It is agreed that A) any exhibitor who releases 
their space after the application has been processed but before March 6, 2009 will be 
refunded all but $250.00 of the money received by the American Society of Hypertension, 
Inc.; and B) cancellations will not be accepted within 60 days (March 6, 2009) of the 
scheduled exhibition date.

Booth Sizes
All booths are 109 x 109 unless  

otherwise noted. Floor plans must be 
submitted to Metropolitan  

Exposition for all booths that are at 
least 400 square feet.

Fax: 201-964-1811

For Official Use Only

Priority Points _ _______________

Postmarked __________________

Date Received ________________

Space Assignment _____________

Cost of Space _ _______________

1st Payment __________________

Check Number _______________

Balance Due _________________

2nd Payment _________________

Balance Due _________________

Balance Paid _________________

Description Completed _________

Remarks _____________________

____________________________

____________________________

____________________________

Please make check payable to:  
American Society of Hypertension, 
Inc. and mail with this application to: 
ASH, Exhibit Manager,  
148 Madison Ave, Fifth Floor,  
New York, New York 10016

Please type or print legibly and complete  
ALL INFORMATION REQUESTED

Application for Exhibit Space
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Booth Construction
Presentation
All exposed parts of displays must present an attractive appearance and must not be objectionable to 
ASH. If necessary draping is not ordered, ASH will authorize the decorator to install it and charge the 
exhibitor.

In-Line and Periphery Booths
All exhibit backgrounds must conform to the standards set by the Healthcare Convention & Exhibitors 
Association, which are: backgrounds are limited to 8 feet in height, inclusive of company name and 
logo and may be maintained up to 50% of the distance from the back wall toward the front of the 
space and no obstructions in the front half of the booth above a height of 4 feet will be permitted. 
All booths 400 square feet and larger must submit floor plans to Metropolitan Exposition by April 15, 
2009 for final approval.

General Conduct of Exhibits
Booth Activities
The conduct of all exhibits is subject to the approval of ASH, which reserves the right to require modi-
fication of any exhibit that, in its opinion, is not appropriate at its annual meeting. This also applies to 
displays, literature, novelties, souvenirs and the conduct of representatives, etc. Additional guidelines 
are as follows:

	 A.	 Electrical or other mechanical apparatus must be muffled so that any noise does not 
interfere with the other exhibits.

	 B.	 All booths must be constructed or arranged to accommodate their visitors within the booth 
area. Aisles must be kept free of obstructions.

	 C.	 All apparatus must conform to the fire regulations of the San Francisco Marriott.
	 D.	 Canvassing or distributing advertising material outside the exhibitor’s own booth is not 

permitted. 
	 E.	 Solicitation of business, or conferences in the interest of business, except by exhibiting 

firms is prohibited.
	 F.	 Promotional give-aways and incentives other than customary descriptive product literature, 

notepads, pens and pencils must be approved by Exhibit Management 60 days prior to the 
event. A form will be provided in the Exhibitor’s Kit to facilitate the approval process.

	 G.	 Subleasing space is prohibited (see section on SUBLETTING SPACE in the Prospectus).
	 H.	 No exhibitor may enter, photograph or examine another exhibitor’s booth without permis-

sion.
	 I.	 Exhibits must be staffed at all times during the meeting. Those firms that do not keep their 

booths staffed and operating until the official closing times jeopardize their participation at 
future meetings.

	 J.	 Exhibit signs are permitted only within the confines of a booth.
	 K.	 Distribution of any printed materials within the hotel must first be approved by the associa-

tion.
	 L.	 The ASH logo is the exclusive property of the Society. It may not be used in any way for 

any purpose without specific approval of the Society.
	 M.	 ASH must be notified in writing of any special activities that are planned by an exhibiting 

firm in conjunction with the annual meeting.

Payment Policy
The exhibitor agrees to enclose with their application a deposit of 50% of the total booth space cost 
made payable to the American Society of Hypertension, Inc. and mailed to: ASH, Exhibit Manager, 
148 Madison Ave., 5th Floor, New York, New York 10016. The remaining balance is due no later than 
March 6, 2009. The full amount of the rental is due with the application for all booth space bought 
after March 6, 2009.

Cancellations
Cancellations must be submitted in writing to American Society of Hypertension, Inc. The date the 
cancellation letter is received by the American Society of Hypertension, Inc. will be considered the of-
ficial date of cancellation. It is agreed that A) any exhibitor who releases their space after the application 
has been processed but before March 6, 2009 will be refunded all but $250.00 of the money received 
by ASH; and B) cancellations will not be accepted within 60 days (March 6, 2009) of the scheduled 
exhibition date.

Exhibit Personnel
Exhibitor Badges
All participants affiliated with exhibitors must be registered on line in the ASH Exhibitor Registration 
Database. Exhibitors will receive pre-registration instructions in the Exhibitor’s Kit. Admission to the 
exhibit area is by badge only. An Exhibitor Registration Desk is provided on site near to or in the exhibit 
hall. Badges are not mailed in advance and should be obtained from the Exhibitor Registration Desk. 
Badges are filed in order by company name. Exhibits must be staffed at all times during the open hours 
of the exposition. As a courtesy to the attendees and fellow exhibitors, adherence to the opening and 
closing hours is requested.

Exhibitor Access to the Exposition Halls
Exhibit personnel will be allowed access 60 minutes before the opening of the exposition on Wednesday 
through Friday. Requests for access before these hours or after closing hours must be made in advance 
by contacting the Exhibit Manager at the Exhibitor Registration Desk.

All representatives who are issued exhibitor badges must be employed by or have a direct business 
affiliation. Only representatives who are employed by the exhibiting firm are to be registered via the 
pre-registration form. Exhibitor badges are not to be issued to registrants who should pay the registration 
fee or to anyone wishing to gain admittance for the purpose of making contacts. Please note that badges 
provided to Exhibitors do not allow for access to any other part of the ASH meeting, including but 
not limited to scientific sessions or symposia.

Prospective Exhibitor Passes
No more than two representatives of a prospective exhibiting firm may attend the exhibits Wednesday, 
May 6, 2009 – Friday, May 8, 2009. Promotion of goods and services or the conduct of business related 
thereto within the designated exhibit areas is strictly limited to registered exhibitors and only within their 
exhibit booth space. Activities of prospective exhibitors are limited to the assessment of exhibit activi-
ties for future participation. Any commercial activity by prospective exhibitors will result in immediate 
expulsion from the exhibit hall and ineligibility to exhibit at future meetings. Please note that badges 
provided to prospective exhibitors do not allow for access to any other part of the ASH meeting, 
including but not limited to scientific sessions or symposia.

Exhibit Hall Release Passes
Deliveries to or removal of equipment from the exhibit halls must be made before or after exhibit hours. 
A Release Pass must be obtained from the Exhibit Manager to remove any material or equipment before 
Friday, May 8, 2009. After the exhibits open, nothing may be removed before the official closing on 
Friday afternoon when passes will not be required.

Liability
The Exhibitor agrees to protect, save, and keep the American Society of Hypertension, Inc. and the 
occupied Hotel/Hall forever harmless from any damage or charges imposed for violation of any law 
or ordinance by the exhibitor, his employees or agents as well as to strictly comply with the applicable 
terms and conditions contained in the agreement between the American Society of Hypertension, Inc., 
and the occupied Hotel/Hall regarding the exhibit premises; and further, the Exhibitor shall at all times 
protect, indemnify, save, and keep harmless the American Society of Hypertension, Inc., and the occupied 
Hotel/Hall against and from all loss, cost, damage, liability or expense which arises out of or from or by 
reason of any act or omission of exhibitor, his employees or agents.

Insurance/Security
Exhibitors wishing to insure their exhibit materials, goods and/or wares of exhibits against theft, damage 
by fire, accident or loss of any kind, must do so at their own expense. Each exhibiting company is 
responsible for obtaining insurance (Liability, Fire/Theft) for its own protection. As a courtesy to 
exhibitors, security service for the exhibit area will be furnished by the Exhibit Management during the 
hours as deemed necessary by Exhibit Management. The furnishing of such service is in no case to be 
understood or interpreted by exhibitors as a guarantee to them against loss or theft of any kind.

Fire Regulations
All materials used in the exhibit halls must be flameproof and fire resistant in order to conform to local 
fire ordinances and to meet regulations established by the National Association of Fire Underwriters. 
All displays, signs, spotlights and special equipment are subject to inspection by the Fire Prevention 
Bureau. Any exhibits or parts thereof that are found not to be fireproof may be ordered dismantled. All 
aisles and exhibit areas must be kept clear at all times and fire stations and fire extinguisher equipment 
must not be covered or obstructed.

Cancellation of Exposition
It is mutually agreed that in the event of cancellation of the ASH Annual Scientific Meeting and Exposi-
tion, as a result of strikes, governmental regulations or other causes which would prevent its scheduled 
opening or continuance, this agreement will be terminated immediately, and ASH shall determine an 
equitable basis for the refund of such portion of the exhibit fees as is possible, after due consideration 
of expenditures and commitments already made.

Amendments of Rules and Regulations
All matters and questions not covered by these regulations are at the discretion of Management. These 
regulations may be amended by Management at any time, and all amendments that may be so made 
shall be equally binding, upon publication, on all parties affected by them as the original regulations.

Exhibitor Appointed Contractors
Exhibiting firms who wish to use the services of a display house/service contractor other than the 
designated contractors must abide by the following:

	 A.	 The exhibitor must provide the American Society of Hypertension, Inc., by April 16, 2009, 
with the name of the service firm, address, telephone number and contact person.

	 B.	 The service firm must furnish a copy of an insurance certificate to the American Society 
of Hypertension, Inc. in the amount of $1,000,000 liability to include property damage by 
April 16, 2009. The certificate must indicate full coverage for installation days, show days 
and dismantling days.

	 C.	 Service firms must follow all of the move-in and move-out rules in a timely and profes-
sional manner.

	 D.	 Service firms may not set-up service desks in a “common area” unless approved in writing 
by the American Society of Hypertension, Inc. and the hotel. Such requests must be sub-
mitted in writing to the American Society of Hypertension, Inc. by April 16, 2009. Service 
firms are required to pay the costs of constructing the service desk if approved.

Exhibitor Rules & Regulations – General
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San Francisco Marriott – Golden Gate Hall Floorplan
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